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Introducing…

John Harbuck
President – Strike Ten Entertainment

Tom McNulty
USBC Education and Regional Manager - Midwest





• Strike Ten focuses on sponsor activation 

• Drives traffic to member bowling centers

• Develops industry sponsor partnerships

• Generates top-of-mind awareness for bowling!



Our Current Community
Who is included?
• Members
• Centers
• League Officers

How do we expand?
Who do we expand to?









We Don’t Have a Racecar, but….

Logos Branding

Use resources PEOPLE!



• Branding your tournaments

• Engagement

• Greeters

• Announcements 

How to use Your Resources







MIKE AULBY 
Go Bowling Ambassador

3x Hall Of Famer

WHO’S IN THE SHOE?



LARGEST BALLOONICLE DISPLAY
SOCIAL MEDIA 

CAMPAIGNS

POSTER PROGRAM



Community 
Engagement

• Local parades

• Social media

• Table at festival / Back to 
School



Sun Bay Bowl, Sturgeon Bay



Finding Events in Your Area

• Facebook Events

• Eventbrite.com

• Local Parks and Rec

• Chamber of Commerce



National Bowling Day



Eyes on the Event

• Live streaming at an event

• Getting local news station to 
come to your event



Finding Events in Your Area

• Facebook Events

• Eventbrite.com

• Local Parks and Rec

• Chamber of Commerce



Summary

• Bring bowling to the forefront

• Engagement / retention

• Find events in your area

• Partner with local businesses



Call to Action

• Work on your plan
• Resources on the ARC

• Board Approval
• Do
• Capture the Event

• Pictures
• Video
• Gather Information

• Share YOUR Story
• Your social media pages 

and website
• Post to Association Leaders 

Facebook Page
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